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TECHNICAL SPECIFICATIONS FOR – TheFarmAfrica 2010
Material requirements:
· Press-optimised PDF file, 300dpi (dots per inch screen resolution)eps or tiff. (Do not flatten image!)
Ad size without bleed:


Ad size with bleed :
DPS





---------



426 x 606 mm

Half DPS




---------



148 x 606 mm

Full page




210 x 297 mm



213 x 303 mm

Half page (landscape)



170 x 125 mm



213 x 148 mm

Half page (portrait)



83 x 257 mm



106 x 303 mm

Quarter page (landscape)


170 x 60 mm



213 x 82 mm

Quarter page (portrait)



83 x 125 mm



no bleed permitted

Reproduction material:

· Digital files required – no film accepted.

· Closed press-optimised PDF file or 300dpi JPG (CMYK, real advert size)

· PC-files preferred

· A colour proof of the advert must be submitted

· Files can be supplied (PC or MAC) on CD or flash drive, e-mail files should not exceed 3MB

· A conversion charge of R250 will be charged if the advert must be resized or if it was supplied as an open file
Should you require Agrifica to make-up ads, additional cost will be charged: A4 – R350 
· Client to supply high-resolution images.

· Adverts can be e-mailed to  agrifica@agrifica.co.za
· Advert material can also be delivered to our physical or postal address as on the letterhead.

ONLY PRINT-READY pdf FILES for PC:

· 300 dpi

· CMYK





· Bleed & Cut marks

· Font embedded




                            Bleed


Trim


Type Area
Full page




303H x 216W

297H x 210W

260H x 170W
Half page horizontal



151H x 216W

148H x 210W

130H x 170W
Half page vertical



303H x 108W

297H x 105W

260H x 85W
Quarter page




N/A


N/A


126H x 80W
Portrait





N/A


180x 120W

170H x 110W

TERMS AND CONDITIONS:

1. No position can be guaranteed unless client booked a special position.

2. Advertorial rates are similar to advertising rates. Advertisers are to ensure that copy and photos fit into the allocated space.

3. Advertisement material must be supplied as stipulated above.
4. Standard production rates apply for any additional work required to make digital work press-ready.

5. In the event that material does not reach the publisher on time, the publisher reserves the right to repeat old material. 
6. If an advertising agency manages client’s bookings the value of the initial booking may not be diminished.

7. 50% of the advert fee is payable upon booking and the rest upon receiving a copy of the publication.
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